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EDUCATION 
Ph.D.    Marketing (Psychometrics minor), University of Illinois at Urbana, 1978. 
M.S.     Mass Communications Research, University of Illinois at Urbana, 1973. 
B.S.     (Honors) Advertising, University of Illinois at Urbana, 1972. 
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Sabbatical Leave, Arizona State University, 1999-2000 & 2007-2008 years. 
 
Fulbright Award for study in Japan and Korea, Summer 1989. 
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Joyce C. Hall Faculty Scholar, School of Business, University of Kansas.  
 
University Fellowship, University of Illinois at Urbana.  
 
B.S. Degree awarded with Honors. 
 
PROFESSIONAL POSITIONS 
Professor, Department of Marketing, Arizona State University, Tempe: 1992 -  
 
Professor, School of Business, University of Kansas, Lawrence: 1989 - 1992. 

 Associate, 1983 - 1989.  Assistant, 1979 - 1983. 
 

Assistant Professor, Department of Marketing, Temple University, Philadelphia: 
1977-1979. 
 
VISITING POSITIONS 
Visiting Professor, Department of Marketing, University of Auckland, New Zealand: 
North  American Summers (June-August) of 2002-03, 2005-2010. 
 
Visiting Scholar, Department of Marketing, University of Otago (Dunedin), New 
Zealand: North American Summer (June-August) 2004. 

 
Visiting Professor, Department of Applied Economics, Katholieke Universiteit 
Leuven, Belgium:  Spring & Summer 1990. 

 
Visiting Professor, D'Arcy-McManus and Masius Advertising, St. Louis: Summer 
1984. 
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