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Scot Smythe
PO Box 22153  Carmel, California 93923
650-804-8767 (m) • scot@smytheglobal.com - ssmythe1@asu.edu
Sport Sponsorship and Partnership Marketing Executive, Educator
Sponsorship Strategy • Event & Partnership Marketing • Communications • Guest Experience
Event Operations • Property and Agency Management• University Faculty Associate 
High-performance executive with a track record of delivering on critical assignments in complex international environments. Proven across 24 countries, consistently generating substantial value through sponsorship marketing strategies, corporate partnerships, and high-performing project teams. Known for enhancing client satisfaction and crafting strategic plans that unlock lucrative opportunities for brand growth and business gains.

Strategic thinker, collaborative leader, and change agent who excels at building processes and platforms for major sponsorships, event marketing programs, and sales within large organizations. Has cultivated strong, enduring partnerships with high-level international corporate and Sport General Organizing Committee executives. A distinguished career with global leaders such as SSE, Lloyds Banking Group, Visa International, Volkswagen, and The Clorox Company. Education includes studies at the University of California and a Master of International Management from Thunderbird School of Global Management.

Visionary educator, board member, and student mentor with experience teaching and delivering lectures at more than eight leading universities, including UC Berkeley, Santa Clara University, Stanford, University of Oregon, Arizona State University, George Washington University, and California State University, Monterey Bay.
Performance Highlights

· Current faculty associate with the W.P. Carey School of Business at the Arizona State University bringing commercial experience to the classroom for undergraduate business students. Consistently high student evaluation scores.  Previously adjunct Professor at the California State University, Monterey Bay College of Business, past member of the ASU Sports Business Advisory Board and student mentor for the Sports Business Scholar program. Executive Advisory role with the University of Oregon Warsaw Sports Center MBA program, student mentor, guest lecturer, and Board advisor. 
· Developed and launched Crisis and Incident Management program for Nissan Motor Corporation in support of their Rio 2016 Olympic Games Sponsorship

· Led Games Operations for UK’s leading energy company SSE in support of its highly successful and award winning 2014 Commonwealth Games sponsorship in Glasgow Scotland.
· Headed London 2012 Operations and Partnerships for The Lloyds Banking Group, successfully directing the Games Task Force, partner and government relations, Organizing Committee liaison, incident management, Games logistics, organizational administration, training, crisis communication, and business continuity. Recognized as the “best sponsorship of the last 20 years” by the UK Sponsorship Awards – April 2014. 
· Led the highly successful global Olympic and Rugby World Cup sponsorships for Visa International, leading client activation, community engagement, new product deployment, legacy strategies. 
· Directed highly effective international project task force teams working in 10 countries supporting 12 different global sporting events with direct responsibility for annual budgets more than $30 million. 

· Drove the successful evaluation, negotiation, and internal sell in for the global Olympic and Rugby World Cup marketing agreements for the period of 1996-2012 with a combined market value of over $284 million.
· Managed the market analysis and sponsorship strategy, including the initial negotiation for the procurement of the FIFA World Cup sponsorship.
Experience and Accomplishments
Arizona State University
  2017-Present
W.P. Carey School of Business

Faculty Associate

Instructor for the undergraduate course on sports revenue generation. Enrolled students are Sports and Media juniors and seniors pursuing a career in Sports Business. Responsibilities include course development, lecturing, student mentoring, and course administration for the fall and spring terms. 
Smythe Global
  2013-Present

International Sports and Event Marketing Consulting


Managing Director

Directing consulting projects for the development and implementation of international sponsorship and event marketing programs. In 2013- 14, completed the role as Head of Commonwealth Games Operations for energy partner SSE in Glasgow, Scotland, and developed the Games Operations plan for Sberbank, a Russian national Sochi 2014 Games Partner. Supported Nissan for Rio 2016. Current assignments include a role as Partner with Redmandarin, a leading London-based sports marketing agency. Responsibilities with Redmandarin include active engagement in the development of client programs and Olympic Games partnerships for Tokyo 2021 and Beijing 2022.
Executive Advisory role with the University of Oregon Warsaw Sports Center MBA program, student mentor, guest lecturer, and Board advisor. Created a concept for a China-based Executive Education program and co-led the 2016 Engaging Asia Study tour for Shanghai, Beijing and Singapore.

California State University, Monterey Bay
  2019-2020
College of Business

Adjunct Professor
Instructor for undergraduate courses on Integrated Marketing Communication and Professional Sales and Sales Management. Enrolled students are juniors and seniors pursuing a career in Business. Responsibilities include course development, lecturing, student mentoring, and course administration. 

The Lloyds Banking Group - London








      2010-2013
Largest retail bank and best financial services provider in the United Kingdom with a combined history dating back to 1695 with total assets of $970.5 billion


Head of Operations and Partnerships—Group London 2012 

Head of London 2012 Operations and Partner Relations, working as part of the Lloyds Banking Group 2012 Sponsorship and Partnership team. Provided strategic direction to all 2012 activation and operational projects, including leading the high-performing Games Operations Task Force. Managed partner relations with Games sponsors, assigned agencies, local/national government, London 2012 Organizing Committee, and International Olympic Committee.                                      
Performance 

· Games Task Force organization and governance structure provided exceptional shared communications and consistency of delivery across all Games projects. Reporting into a formal Steering Group provided flawless executive oversight and support.
· Led partnership marketing and relationship management with London 2012 Partners to include Cadbury, Visa, GE, Samsung, British Air, BP, EDF, Deloitte, UPS, Adidas, and British Airways. 
· Seamless integration with Group Operations with direct access to and support from Intelligence, Risk, Audit, Business Continuity, Close Protection Security, and IT. 

· Developed and implemented a highly effective process to manage risk assessment, planning and mitigation, with formal testing across all primary Games projects including point of sale, Guest Program, Olympic and Paralympic Torch Relay, Business Continuity and On-site Branches. 

· Extensive development on transport plans, venue logistics, crisis management and contingency planning.

Visa International








                   1990-2009

(World’s largest payment system with $6.3 trillion in annual sales volume and 2 billion cards)

Senior Vice President—Global Event Marketing and Sponsorship                                                                            2001–2009

Transformed event sponsorship strategies, task force direction and market activation to best-in-class performance standards. Assumed leadership of the global sponsorship program development, event operations, client hospitality, communications, crises management, sponsorship evaluation and tracking. Built and directed a high performing management team, implemented new project management disciplines, and launched continuous new initiatives and special events to drive sponsorship performance improvement, client activation, performance measurement, and strategic sponsorship alignment with corporate-wide brand activities and objectives.

Performance 

· Attained highest level of sponsorship awareness and activation levels across all key global markets.
· Consistently increased market and client activation levels along with higher performance for each successive event.
· Captured $14million savings through retail bank partnerships.
· Successfully represented Visa at numerous global sports and marketing conferences.
Strategic Initiatives

· Directed efforts for the development and implementation of a new global sponsorship strategy.
· Led the Olympic sponsorship renewal negotiation, internal evaluation, and business plan development to achieve the first global TOP global sponsorship through London 2012.
· Coordinated the evaluation, negotiation, and procurement of the global FIFA sponsorship to include World Cup rights for 2010 and 2014. 

· Developed and implemented partnership marketing programs with Coca-Cola, GE, McDonald’s, Lenovo , Samsung, Air China, Heineken, Hilton, Marriott, Bank of America, Alpha Bank, San Paolo Bank IMI , Bank of China, Royal Bank of Canada, National and International Olympic Committees. 
· Successfully led the 2008 Beijing Olympic regional event-marketing efforts for Visa USA that included responsibility for the sponsorship and activation of USA Track and Field, USA Gymnastics, USA Swimming, US Ski Team, and liaison role with the United States Olympic Committee.
· Vice President—Sponsorship and Event Marketing





                     1994-2001
Delivered incremental value to clients and drove profitable growth for the corporation, leading an international team that identified, developed, enhanced, and managed sponsorship programs in diverse global market sectors in support of Rugby World Cup 1995, Lillehammer 1994 Olympic Winter Games, Atlanta 1996 Olympic Games, Nagano 1998 Olympic Winter Games, and Sydney 2000 Olympic Games.

Developed and implemented partnership marketing initiatives with Kodak, Bausch and Lomb, Coca-Cola, AT&T, McDonald’s, Home Depot, Chrysler, Sports Illustrated, IBM, Champion, Swatch, Panasonic, Spar Banken Nor, NationsBank, Westpac Bank. 

· Identified and grew strategic partnerships with best-in-class travel and tourism partners Atlanta Convention and Visitors Bureau, Sydney Convention and Visitors Bureau, Tourism New South Wales, Australian Tourist Commission. 

· Launched a first-ever Visa Cash and Visa Travel Money program for the 1994 and 1996 Olympic Games.

· Led a team of senior managers across 6 global regions as director of the International Marketing Committee, developing and implementing leading edge sponsorship strategies and tactics.

· Earned the IOC Olympic Golden Rings award presented by Juan Antonio Samaranch for superior contributions to the Olympic Movement.

· Received the Foremost Sports Sponsor of the Year award from the 1994 Sports Summit.

Visa U.S.A.
 

Director—Marketing Services 








       1990-1994
Directed all aspects of Visa consumer promotions, marketing collateral development, event marketing management. Managed the creative and event marketing agencies, directed the relationship and activation of the sponsored teams and athletes for Visa USA, including USA Track and Field, US Figure Skating, US Ski Team, and the USA Decathlon Team.

· Attained the highest level of awareness and sponsorship recognition in key market territories. 

· Achieved record growth in Visa bank Olympic promotions and sponsor partner activation.
· Successfully built consensus among regions for the development and utilization for global sponsorship guidelines, concepts and marketing tools.
Volkswagen of America
1981-1990





Field Product Marketing Manager—Western United States



                    

Led product marketing for two product lines across 22 western United States, representing 70% of national sales.

Sales and Marketing Training Manager—New England States




      

Developed and directed all sales and marketing training efforts for New England Volkswagen dealership management and staff. 

District Sales Manager—Northern California and Nevada



                     

Direct responsibility for area marketing, wholesale distribution, inventory management, enforcement of operating standards and agreements, financial management and audit, merchandising, and management consulting.
The Clorox Corporation                                                                                                                                                       1979-1981


Consumer Promotion Analyst—Marketing Services and Promotions

Led consumer promotion analysis with responsibility for developing, executing and tracking consumer-oriented events and programs in support of all the brand groups within the Clorox Household Products and Kingsford divisions, including financial analysis, research, and the development of audit reports and presentations for senior management.

Education

Thunderbird School of Global Management – ASU: Master of International Management

University of California, Santa Barbara: Bachelor of Arts
_________________________________________________________________________________________________

Board Experience
________________________________________________________________________________________
Santa Lucia Preserve Community Services District Board Member
Santa Lucia Conservancy Board of Governors

Monterey County Sheriff’s Advisory Committee Board Member
Monterey County Sheriff’s Search and Rescue Team Board Member
