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GERALD DANIEL KEIM

Professor, Management Department, 

 W. P. Carey School of Business
Arizona State University, Box 874006

Tempe, AZ  85287-4006

Gerald.Keim@asu.edu
480-965-2832
ACADEMIC EXPERIENCE:

2014 – Present
Professor of Management, W. P. Carey School of Business, ASU
2010-2014
Professor of Management and Chair, Management Department, W. P. Carey School of Business, ASU
2009-2012
Associate Dean for International Programs and Professor of Management, W. P. Carey School of Business, ASU 

2004-2009 
Associate Dean for MBA Programs and Professor of Management, W. P. Carey School of Business, ASU
2001- Present
Professor of Management, W. P. Carey School 




of Business, Arizona State University. Tempe, AZ
1999-2001
William G. Davis Chair in International Business, Area Leader, Global Environment of Business Group, 
Ivey Business School, University of Western Ontario

1994-2000
Visiting Professor, International Management Institute,

Johannes Kepler University, Linz, Austria. 

1994-98
Co-Chair, MBA Core Faculty, Texas A&M University.

1992-94
Leader, USIA faculty team at University of Economics, Prague. Project: Development of management education center for Czech managers and executives. 

1990-91
Senior Fulbright Professor, Wissenschaftliche Hochschule 



für Unternehmensführung Koblenz, and Universität Bonn, 



Germany.

1986-1999
Professor of Management, Texas A&M University

1985-86
Visiting Professor, MBA Core, Graduate School of Business,



Stanford University, Stanford, CA.

1976-84
Assistant and Associate Professor of Management, TAMU.

EDUCATION:          B.S. in Economics, University of Delaware, 


M.A., Ph.D. in 
Economics, Virginia Polytechnic Institute  

PRIMARY RESEARCH INTERESTS:

· The interface between businesses and their external environment with particular emphasis on institutional settings, business political activity, stakeholder theory and social responsibility. 
· The role of employee voice in affecting continuous improvement of organizational processes and performance in changing markets.

PRIMARY TEACHING INTERESTS: 
Business Strategy and Public Policy; Strategic Management;   Business and its External Environment, International Business/ International Management.
PUBLICATIONS:

“Political Environments and Business Strategy: Implications for Managers”, Gerry Keim and Amy Hillman, in Business Horizons, Journal of the Kelley School of Business at Indiana University, January-February 2008, Volume 51, Number 1, 47-53.
“Managing Business Political Advocacy in the United States: Opportunities for Improved Effectiveness” in The Handbook of Corporate Public Affairs, ed. P. Harris and C. Fleisher, Sage. 2005, 418-433.

“Corporate Political Strategies for Widely Salient Issues,” J. P. Bonardi and G. Keim.  Academy of Management Review. July 2005, Vol. 30, No. 3, 555-576. 
 “Competition in the Political Marketplace: Implications for Firm Strategy,” J.P. Bonardi, A. Hillman, G. Keim. Academy of Management Review, April 2005, Vol. 30, No. 2, 397-413. 
“Corporate Political Strategies: A Review and Research Agenda,” A. Hillman, G. Keim, D. Schuler. Journal of Management, December 2004. 

“Nongovernmental Organizations and Business – Government Relations: The Importance of Institutions.” G. Keim, in Globalization and NGOs (J. P. Doh and H. Teegen, eds.) 2003, Praeger, 19-34. 

“Managing Business Political Activity in the United States:  Bridging Between Theory and Practice.” G. Keim, Journal of Public Affairs,  2002  Vol. 1.4, 382-375. 
“Entrepreneurial Discovery in Business Organizations: The importance of decision-making styles.” G. Keim in Management in Einer Welt der Globalisierung und Diversitaet, W. Auer-Rizzi, E. Szabo, C. Inreiter-Moser, Schaffer Poeschel, 2002. 
“Board Composition and Stakeholder Performance: Do Stakeholder Directors Make a Difference?” A. Hillman, G. Keim and R. Luce, Business and Society, September 2001, Vol. 40, 295-314. 

“Business and Public Policy: Competing in the Political Market Place,” G. Keim, in  Handbook of Strategic Management, (M. Hitt, R. Freeman and J. Harrison, eds.) 2001, Blackwell, 583-601.

“Stakeholder Management, Social Issues, and Financial Performance: What's the Bottom Line?” A. Hillman and G. Keim, Strategic Management Journal, February 2001, Vol. 22, No. 2, 125-139.
“Grassroots Motivation and Modern Management,” G. Keim, Winning at the Grassroots Level, Tony Kramer (ed.) PAC Press, Washington, D.C., 2000. 89-91.
“Strategic Grassroots,” Electric Perspectives, G. Keim. Edison Electric Institute, March/April 1996,16-28

"International Variation in the Business-Government Interface: Some

Institutional and Organizational Considerations," A. Hillman and G. Keim, Academy of Management Review, January 1995, Vol. 20, No.5, 193-214.


"On the Economic Realities of the European Social Charter and the 'Social Dimension' of EC 1992," L. Bierman and G. Keim, Duke Journal of Comparative and International Law, Winter 1992, Vol. 2, No. 1, 149-162.


"Progresos en el GATT:  papel de Estados Unidos y de los nuevos bloques comerciales regionales," (Progress on the GATT:  The role of the United States and the new regional trading blocs," G. Keim and M. Pustay, Revista DE Estudios Agro-Sociales, 1991, 69-78. 

"German Competitiveness and European Integration: The Role of Spitzenverbände,"

G.Keim, Hochschulnachrichten, Koblenz School of Corporate Management, 3, 1991, 
6-49.

"The Efficacy of Business Political Activity: Competitive Considerations in a Principal

Agent Context," G. Keim and B. Baysinger, Journal of Management, Vol. 14, No. 2,

Summer 1988, 163-180. 
· Reprinted in Corporate Political Agency, Barry Mitnick, Ed., 1993, Sage Publications.

"Looking for Leverage in the PAC Market: Corporate and Labor Contributions Considered," G. Keim and A. Zardkoohi, Public Choice, 58: 21-34. 1988.

"Toward an Integrated Strategic Management Process: An Empirical Review of Corporate Political Strategy," C. Zeithaml, G. Keim and B. Baysinger in John Grant (ed.), Significant Developments in Strategic Management, JAI Press, 1988.

"Perspectives on Business and Public Policy from Political Economy," G. Keim, in Karen Paul (Ed.), Business Environment and Business Ethics, 1987.

"Corporate Political Strategy and Legislative Decision-Making: A Review and Contingency Approach," G. Keim and C. Zeithaml, Academy of Management Review, October 1986, Vol. 11, No. 4.

"Business Political Activity among Energy and Mineral Resource Companies," B. Baysinger, G. Keim and C. Zeithaml).  In Alfred Marcus (Ed.), Business Strategy and Public Policy, Greenwood, 1986.

"Variation in Corporate PAC and Lobbying Activity:  An Organizational and Environmental Analysis," G. Keim and M. Masters in Research in Corporate Social Performance and Policy, edited by James Post, JAI Press, 1986.

"Corporate Grassroots Programs in the 1980s," G. Keim, California Management Review, Fall 1985, Vol. XXVIII, No. 1.

"Determinants of PAC participation Among Large Corporations," M. Masters and G. Keim, The Journal of Politics, November 1985, pp. 78-86.

"How to Implement a Corporate Political Action Program," C. Zeithaml and G. Keim, Sloan Management Review, Winter, 1985, Volume 26, No. 2.

"An Empirical Evaluation of the Potential for Corporate Constituency Programs with Shareholders," B. Baysinger, G. Keim and C. Zeithaml, Academy of Management Journal, March 1985, Volume 28, No. 1.

"New Directions for Corporate Political Strategy," G. Keim, C. Zeithaml, and B. Baysinger, Sloan Management Review, Spring 1984, Volume 25, No. 3.

"The Economic Rationale for the Nature and Extent of Corporate Financial Disclosure Regulation:  A Critical Assessment," K. Cooper and G. Keim in Journal of Accounting and Public Policy, Volume 4, September 1983.

"Corporate Political Strategies Examined:  Constituency-Building May Be the Best of All," G. Keim and B. Baysinger, Public Affairs Review, Volume 3, 1982, pp. 77-87.

"Corporate Contributions:  Altruistic or For-Profit?", J. Fry, G. Keim and R. Meiners, Academy of Management Journal, March 1982, Volume 25, No. 1, pp. 94-106.

"Improving the Return on Advocacy Advertising," G. Keim and V. Zeithaml, Financial Executive, November 1981, pp. 40-44, abstracted in Journal of Marketing, Fall 1983.

"Foundations of a Political Strategy for Business," G. Keim, California Management Review, Spring 1981, Vol. XXIII, No. 3, pp. 41-48.

"The Corporate Democracy Act:  Will the Majority Rule?" G. Keim, B. Baysinger, and R. Meiners, Business Horizons, March 1981, pp. 30-35.  An earlier version appeared in The Congressional Record-Senate, April 17, 1980.

"On the Evaluation of Corporate Contributions," G. Keim, R. Meiners and J. Fry, Public Choice, Vol. 32, No. 2, 1980, pp. 129-136.

"The Political Environment of American Corporations," G. Keim, The Texas Business Executive, Vol. 6, No. 1, Summer 1980, pp. 38-40.

"Limited Liability: Is It Essential to the Corporate Form?" G. Keim and R. Meiners, MSU Business Topics, Autumn 1979, pp. 45-51.

"Profits under Attack," G. Keim, Tenneco Focus, Vol. 1, No. 8, December 1979, pp. 10-16.

"Corporate Social Responsibility: Private Means for Public Wants," G. Keim and R. Meiners, Policy Review, Summer 1978, pp. 79-95.

"Managerial Behavior and the Social Responsibility Debate: Goals Versus Constraints," G. Keim, Academy of Management Journal, March 1978, Vol. 21, No. 1, pp. 57-68.

"Whales, Potbellied Stoves, and Price Controls," G. Keim and H. Bryan, The Texas Business Executive, Spring 1978, Vol. 4, No. 1, pp. 45-51.

"Corporate Social Responsibility: An Assessment of the Enlightened Self-Interest Model, " G. Keim, Academy of Management Review, January 1978, Vol. 3, No. 1, pp. 32-39.

"Unsettled Issues in Corporate Disclosure," K. Cooper and G. Keim, The CPA Journal, March 1977, Vol. XLVII, No. 3, pp. 27-30.

"Rationales for Changes in Corporate Behavior," G. Keim, J. Benjamin, & R. Strawser, Atlanta Economic Review, June 1977, Vol. 27, No. 3, pp. 10-14.

MONOGRAPHS:

Is the Market Fair?  G. Keim, Series on Public Issues, No. 8, Center for Education and Research in Free Enterprise, Texas A&M University, 1984.

Corporate Giving and Public Policy, B. Baysinger and G. Keim, Washington Legal Foundation Monograph, December 1982, Washington, D.C.

Special Interests, The Corporation, and PACs:  Perspectives on Politics, G. Keim and B. Baysinger, Washington Legal Foundation Monograph, December 1982, Washington, D.C.

The Profitability of Big Oil:  A Primer for the Legal Community, B. Baysinger, 

G. Keim, and M. Pustay, Washington Legal Foundation Monograph, October 1982, Washington, D.C.

Profitability in Major Oil Companies:  Windfall Profits or Normal Returns?, 

G. Keim, B. Baysinger and R. Meiners, Center for Education and Research in Free Enterprise, Texas A&M University, College Station, February 1980.  Also published in The Congressional Record-Senate, December 13, 1979.

PUBLISHED PROCEEDINGS:

"The External Political Environment of Business and Corporate Constituency Building," Proceedings of National Meeting of the American Institute of Decision Sciences, November 1981, (with C. Zeithaml and B. Baysinger).

"Corporate Giving:  A Form of Advertising," (co-authored), Proceedings of the Academy of Management, National Meeting (August 1980).

"Corporate Social Responsibility:  An Assessment of Enlightened Self-Interest Model," Proceedings of the Academy of Management, National Meeting, (August 1977), pp. 285-289.

"Social Accounting and Social Responsibility in Perspective," (co-authored), Proceedings of the Southwest Regional Meeting of the American Accounting Association, (March 1975).

"The Usefulness of Social Responsibility Disclosures in Published Annual Reports," (co-authored), Proceedings of American Institute for Decision Sciences Western Regional Meeting, (March 1975), pp. 42-44.

CASES:

Hillman, A., Glasgow, K., & Keim, G. Bonny Doon Vineyards.  

Ivey Case #9B00A018, Teaching Note #8B00A18.

FUNDED RESEARCH:
"Proposal to assist the University of Economics, Prague, with the development of a management education program." Principal author.  Funded by USIA, October 1991-January 1994, $148,000.00.
"A Comparative Analysis of Business-Government Relations in the Federal Republic of German and the European Community," Fulbright Commission, July 1990-July1991, $28,000 and Texas A&M University Development Leave, $40,000. 
"Creation of a Center for International Business Education," co-author with Kerry Cooper and Michael Pustay. Funded by U.S. Department of Education, October 1990, $210,000.
"Evaluating the Effectiveness of Corporate Constituency Building Efforts," (with B. Baysinger and C. Zeithaml).  Contract research with Exxon USA, March 1985, $20,500, and Atlantic Richfield Company (ARCO), September 1985, $20,000.
"The Effects of Public Affairs and Strategic Planning Functions on the Success of Major Energy Companies," (with B. Baysinger and C. Zeithaml).  $11,500 by Center for Energy and Mineral Resources, October 1983.
"The Political Constituency of Corporations," with B. Baysinger and R. Meiners.  Awarded $7,800 by CBA TAMU, May 1980.
"Risk in Energy Investment," with P. Rose et al. Awarded $12,500 by CEMR, September 1979, Awarded $12,500 by CEMR, September 1978.  Awarded $25,000 by Center for Education and Research in Free Enterprise, October 1978.
"Disseminating Information on Financing Energy Efficiency." with W. Pride and F. Buffa.  Awarded $10,000 in May 1977 and $11,000 in September 1977 by Center for Energy and Mineral Resources, Texas A&M University.  Awarded $75,000 in November 1977 by Energy Research and Development Agency (ERDA), Department of Energy (DOE).

PROFESSIONAL HONORS:


2009, Best Paper Award from the Journal of Management for “Corporate Political

 Activity: A Review and Research Agenda,” JOM, 2004, with Dough Schuler and 

Amy Hillman. 


2007, Best Article Award in 2005 from the International Association of Business

 and Society (IABS) for “The Attractiveness of Political Markets: 


Implications for Firm Strategy,” Academy of Management Review, Jean-Phillipe 


Bonardi, Amy J. Hillman, Gerald D. Keim.
2004, John W. Teets Award, Outstanding Graduate Teacher, ASU 

(One given) 


2000, Dean’s Commendation for MBA teaching, Ivey Business School.


1998, MBA Core Faculty Teaching Award, TAMU (One given)

1997, TAMU College of Business Administration Faculty Distinguished Achievement Award in Teaching from the Association of Former Students (one of three awards given to 130 faculty).


1997, MBA Core Faculty Teaching Award, TAMU (One given) 

1987, TAMU College of Business Administration Faculty Honoree, Beta Gamma Sigma.

1985, Faculty Distinguished Achievement Award in Teaching from the Association of Former Students of Texas A&M University (one of six awards given to approximately 2,000 members of the university faculty).

1982, Outstanding Teaching award, College of Business Administration, Texas A&M University (one of three awards given to 125 members of the college faculty). **
1981, Outstanding Teaching Award, College of Business Administration, Texas A&M University (one of three awards given).

1980, Outstanding Teaching Award, College of Business Administration, Texas A&M University (one of three awards given).

1979, Outstanding Research Award, College of Business Administration, Texas A&M University (one of three awards given).

PROFESSIONAL SERVICE:

2004- Present, Member of Board of Directors, The Washington Campus, Washington, 
DC. (Consortium of major business schools offering MBA courses and executive

           Education on the federal public policy process.

2012-2015, Chairman of the Board of The Washington Campus. 
2003 – 2005, At Large Representative of Entrepreneurship and Strategy 
Interest Group, Strategic Management Society.

2003-2004 Chair, Social Issues in Management Division,  AOM Best Paper committee

1999- Present, Editorial Review Board for Journal of Public Affairs
1999- 2005, Board of Trustees of the Public Affairs Foundation of the Public Affairs Council, Washington, DC.

Co-chairman, Doctoral Consortium, Social Issues in Management of the Academy of Management (1996-98).

1987-89  Academy of Management, Board of Governors of Social Issues Division.

Co-chairman, Doctoral Consortium, Social Issues in Management of the Academy of Management (1983-84).

Invited faculty lecturer for the Doctoral Consortium of Business Policy and Planning Division (1983) of the Academy of Management.

Invited faculty lecturer for the Doctoral Consortium of the Social Issues in Management Division (1986,1988) of the Academy of Management.

Academy of Management, Board of Governance of Social Issues Division, August 1977-August 1979.
Reviewer for The Academy of Management Journal, The Academy of Management Review, The Administrative Science Quarterly, Strategic Management Journal, The California Management Review, The Journal of Management, Organization Science, The Journal of World Business.

UNIVERSITY SERVICE:


2014-Present
W.P. Carey School of Business, Personnel Committee


2010-2014

Chair, Department of Management, WPC


2009-2011

 Associate Dean for International Programs, WPC

2004-2009               Associate Dean, W. P. Carey School of Business, ASU


2004-2005

Chair, MBA Fundamentals Committee, ASU

2003-2004

Recruiting Committee, Management Dept. ASU
1999-2001

Research Committee, Ivey Business School, UWO


1997-1999

Texas A&M CBA Executive MBA Task Force

1992-1998

Co-Chair, TAMU MBA Core Faculty 

1993-1995

Chair, TAMU College of Business Administration




Promotion and Tenure Committee

1991-1992

Co-Chair, College of Business Administration




MBA Task Force, TAMU

1988-1990

TAMU College of Business Administration 




Promotion and Tenure Committee


1986-1987

Chair, Center for Executive Development Review 
Committee, CBA TAMU

1985-1986

Chair, CBA Teaching Effectiveness Committee TAMU

1985-1988

University Tenure Appeals Committee TAMU

1979-1983

Area Leader, Business and Public Policy Group 
Department of Management, TAMU

1979-1981

Faculty Advisor, Management Society, TAMU

CONSULTING EXPERIENCE:

Keim has worked with the staffs of major corporations and associations including the Atlantic Richfield Co., Bayer, Conoco, Centel, Edison Electric Institute, Exxon USA, Glaxo, Manville Corporation, Middle South Utilities, Pacific Gas and Electric Company, Pfizer, Inc., Pharmaceutical Manufacturers Association, Sears, Roebuck & Co., Standard Oil of Ohio, State Farm Insurance, The Southern Co, and The Business Roundtable.

EXECUTIVE DEVELOPMENT AND CONTINUING EDUCATION PROGRAMS:

Keim currently serves as a member of the Board of The Washington Campus, and was also Chairman of this Board for TWC from November 2011 – 2014.

He has been a regular faculty lecturer for The Washington Campus Executive seminars in Washington, DC, and has been a faculty presenter for the Penn State University Executive Management Program, and various programs with the Center for Executive and Professional Development, W. P. Carey School of Business, ASU.

He has also made numerous invited presentations pertaining to corporate political strategy for senior executives from corporations and associations, including the Business Roundtable, Bayer, CBS, W.R. Grace, United Technologies, John Hancock, IBM, Shell Oil, Atlantic Richfield, Standard Oil of Indiana, State Farm Insurance, MCI, Kodak, Pfizer, Dayton Power, Dow Chemical, Dow Corning, Eastman Chemicals, Kodak, Batus, Manville Corporation, Baltimore Gas & Electric, Duke Power,  Public Service Electric & Gas Company, Edison Electric Institute, Middle South Utilities, New England Electric System, Pacific Gas & Electric,  Public Service Electric & Gas, Wisconsin Power & Light,  AICPA, National Association of Manufacturers, ACLI, New York Life, the Pharmaceutical Manufacturing Association, Syntex, Sterling Pharmaceuticals,  New England Life Insurance Co., American Hospital Corp, and the Public Affairs Council.

He has presented executive development seminars for ASU, U.S. Department of Health and Human Services, The American Leadership Forum, The Foundation for American Communications, The AACSB, University of Texas Executive MBA Class, Washington University Executive MBA Class, Northeastern University Executive MBA Class, UNC at Chapel Hill, York University of Toronto, Law & Economics Center of the University of Miami, and Texas A&M University.

* NOTE:  After 1982, previous winners of College of Business Administration Awards and TAMU awards could not be considered for additional awards for a period of five years.
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