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EDUCATION
 Ph.D.  Arizona State University  
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M.N. University of Washington 
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B.S. University of Minnesota 

Nursing

ACADEMIC POSITIONS

2008 – Present
    Associate Professor of Marketing 


    W.P. Carey School of Business


    Research Faculty


    Center for Services Leadership


    W.P. Carey School of Business




            Affiliated Faculty 
           Center for Global Health

                                          School of Human Evolution and Social Change 


    Arizona State University 

Fall 2014


Visiting Research Professor


   




Karlstad University   Karlstad, Sweden
Spring 2009


Visiting Research Professor

    Course: Consumer Culture Theory




Bocconi University     Milan, Italy

1989 – 1992
    Associate Professor

1993 - 2008
    School of Global Management and Leadership

    Arizona State University 

Spring 2006


Visiting Professor
        Course:  International Marketing Communication
Spring 2007


Thunderbird, Graduate School of Global Management

January 2001 – 2003
Visiting Associate Professor
          Course:  Marketing Management





Graduate School of Business and Public Policy

Naval Postgraduate School

Responsibilities:  Working with an MIT national consortium on the government aspect of Product Development Century 21 – developed and taught Marketing Management: Product Development for an executive technology management M.S.     Worked with the Center for Executive Education in a number of ways including:  working with young officers on developing the Navy of the future (30 Something program);  working with the Revolutionary Business Practices course for flag officers and senior civilian executives.  

August 1993 - August 1997   Director


         Institute for International Management


          Arizona State University 

Included obtaining grants:  Project Director for United States Department of Education, International Business grant on “Culture and Change," 
1995-1998.                                                                                                                            

Activities as Director included among others:  Developed the Institute for International Management; Grant submissions: funding obtained through US Department of Education Title VIB International Business grant; Cultural training for managers and executives in the community;  Internationalization of undergraduate and graduate curriculum; Curriculum development that led to Global Business degree for all undergraduate business students; Development of Culture and Change Management course; International trend conferences for managers; Obtained international cultural research funds;  Development of international practitioner  and  faculty exchanges; Fundraising including obtaining community support (America West, Word Trade Center – Arizona, Arizona Department of Commerce, Motorola, etc); Development of language lab; Coordination of area studies minors; Community and university liaison for international. 

Summer 1996
        Visiting Associate Professor

Course: Cross Cultural Negotiations




        University of Torino (Italy)

Summer 1997 
Taught “Cross Cultural Negotiations” in Thunderbird, American Graduate School of International  Management’s Leadership Certificate Program, 1996. Participants from companies such as Bull, Motorola, Boeing, Allied Signal, American Express, Arizona Department of Education, etc.

August 1992-
          Associate Professor


Course:  Marketing Strategy

August 1993
                  Division of Business


           Consumer Behavior

                              
         University of St. Thomas
June 1991 -                          Visiting Lecturer

                     Course: International Marketing

August 1991                     Department of Marketing 

                                        Carlson School of Management

                                        University of Minnesota 
August 1986 - May 1989    Assistant Professor



     McIntire School of Commerce



      University of Virginia


     Associate Faculty of the Center for South Asian Studies 

August 1982 – 
     Assistant Professor
August 1986
    Department of Marketing



     Virginia Polytechnic Institute and State University
Prior to academics, I worked for the Department of Defense (DoD) in Thailand and in Japan in the development of new health services and programs and in education.   I worked in the development of child and family community health services and programs (including a crisis intervention center for children) for both DoD and other health organizations in the US.
COURSES TAUGHT
Social Entrepreneurship, Creativity and Innovation,  Culture, Creativity and Innovation: Design and New Product, Creativity and Innovation: Europe, Creativity and Innovation: Italy, Services Marketing, Consumer Behavior and Brand Strategy, Consumer Behavior, Marketing Strategy/Management, Consumer Culture Theory,  Marketing Communication, International Marketing Communication, International Marketing, Qualitative Research Methods, Cross Cultural Negotiations, Culture and Change Management, Cultural Aspects of Business in Europe, Global Strategic Marketing,  Negotiations and Conflict Resolution, Change Management, Advertising.

EDITOR/EDITORIAL REVIEW BOARDS (past and present)
Associate Editor, Journal of Service Research, 2014 – Present
Special issue co-editor for Journal of Service Research issue on Transformative Service Research – 2012 - 2015.
Present Editorial Review Boards:  Journal of Public Policy and Marketing, Journal of Service Research

Past Editorial Review Boards:  Journal of Consumer Research,  Consumption, Culture and Markets,  Journal of Advertising,  Journal of Consumer and Marketing Research
ORGANIZATIONAL MEMBERSHIP

Association for Consumer Research, American Marketing Association, Servsig (AMA), American Sociological Association, Academy of International Business, Product Development and Management Association.
COMMUNITY BOARD and COMMITTEE MEMBERSHIP

Unified Solutions Tribal Community Development Group
Community Health Worker (Promotoras) Advisory Board (South Mountain Community College)

Mayo Clinic Patient Experience Committee
INTERNATIONAL WORK EXPERIENCE IN:
India, Italy, Thailand, Japan, Denmark, Sweden, France, Spain, Mexico, Great Britain, Belgium, Hungary, Germany
LIVED ABROAD IN:
Italy, Japan, Thailand, Denmark, Iran

RESEARCH AND PUBLICATIONS ** 

Journal and Chapter Articles

“Customer-Centricity as Organizational Identity: Negotiated Meanings, Approaches and Styles in Service Innovation.” Working paper completed.  Supported by a Marketing Science Institute grant.  With MaryJo Bitner, Andrew Gallan and Andrea Ordanini.    USA, Italy and China.
“The Experience of Risk in Families: Conceptualisations and Implications for Transformative Consumer Research,”  (forthcoming).  Journal of Marketing Management. With Simone Pettigrew.
“Transformative Service Research: An Emerging Subfield Focused on Service and Well-being,” (2014), chapter in Handbook on Research in Service Marketing edited by Roland Rust. With Amy Ostrom and Daniele Mathras.
“Loneliness, Material Possession Love and Consumers’ Physical-Well-Being,” (2014), chapter in The Consumers’ Dilemma: The Search for Well-Being in the Material World edited by Miriam Tatzel.  With John Lastovicka.

“Transformative Service Research: An Agenda for the Future,”  (2013),  Journal of Business Research, Volume 66, Issue 8, 1203-1210.
“A Co-Constructed World: Adolescent Self-Socialization on the Internet,” (2012),  Journal of Public Policy and Marketing.  Volume 31, Number 2, 240-253.  With Deborah Brown McCabe.   
 “Action Research Methods in Consumer Culture,”  (2012) chapter in Marketing Management: A Cultural Perspective. Edited by Lisa Peñaloza, Nil Toulouse and Luca Massimiliano Visconti.  With Julie Ozanne.

“Conceptualization and Aspirations of Transformative Service Research,” (2011), Journal of Research for Consumers, Issue 19.

“Immigration, Culture and Ethnicity in Transformative Consumer Research,”  (2011). Journal of Public Policy and Marketing,  Volume 30,  Number 1, 47-54. With David Crockett, Sterling Bone, Garrett Coble, Abhijit Roy and Jeff Wang.

“Symbiotic Postures of Commercial Advertising and Street Art Rhetoric for Creativity,”  (2010), Journal of Advertising.  Vol. 39, #3, 113-126.  With Stefania Borghini, Luca Visconti and John Sherry.

 “Street Art, Sweet Art? Reclaiming the “Public” in Public Place ,” (2010),  Journal of Consumer Research.  Vol. 37, #3, 511-529.  With Luca Visconti, John Sherry and Stefania Borghini.

“Community Health Action Research,” (2010),  Journal of Public Policy and Marketing, Vol.29. #1 (Spring). 123-137.  With Julie Ozanne.

“Improving Well-Being through Transformative Services,” (2010) in “Moving Forward and Making a Difference: Research Priorities for the Science of Service,” by Amy Ostrom, Mary Jo Bitner, Stephen Brown, Kevin Burkhard, Michael Goul, Vicki Smith-Daniels, Haluk Demirkan, Elliott Rabinovich in Journal of Service Research, 13: 4-36.  Awarded 2011 Best Article for Journal of Service Research.
“Shopping by Proxy:  Senior Citizens’ Adaptations to Necessary Role Shifts,” (2006)  Journal of Customer Behaviour . 5, 141-166.  With Deborah Brown McCabe and Jim McCabe.

“Building Confidence in Creativity:  MBA Students,”  (2006) Marketing Education Review, Vol. 16, #1, 91-96.
"The New Breed in Japan: Consumer Culture," (1992) Canadian Journal of Administrative Sciences,  Vol. 9, Issue 2: 146-153.  With Marsha Wadkins

"Diversity in Consumer Research" (1989) with Julie L. Ozanne Interpretive Consumer Research,  Elizabeth Hirschman, editor.  Provo, Utah: Association for Consumer Research, Special Volume: 1-9.   With Julie L. Ozanne.  

"Japanese Popular Art as Text:  Advertising Clues to Understanding the Consumer" (1988), International Journal of Research in Marketing, Vol. 4, June 1988, 259-272.  With Marsha Wadkins.

"Alternative Ways of Seeking Knowledge in Consumer Research" (1988), Journal of Consumer Research, Vol. 14,  No. 4,  (March), 508-521.  With Julie Ozanne.

"Perceived Differences in Expert Power Attributed to Women and Men Academicians," (1981), Journal of Business Education, October 1981, 33-36.  With William E. Reif

**  Please note that the author is listed under the name Laurel Anderson Hudson on some articles. 

Grants

Transformative Consumer Research (2014). Supported by the Association for Consumer Research. “The Effects of Consumer Vulnerability on Service Evaluations and Well-being Outcomes.”
Dean’s Award of Excellence in Research, 2014.  Co-supported by Dean and Center for Services Leadership.  W.P. Carey School of Business,  Arizona State University
Dean’s Award of Excellence in Research, 2013.  Co-supported by Dean and Center for Services Leadership.  W.P. Carey School of Business,  Arizona State University

Dean’s Award of Excellence in Research, 2012.  W.P. Carey School of Business,  Arizona State University.  


“Wear and Tear of Going between Ethnic and Health Service Worlds,”  Not funded.  National Institute of Health, Health Disparity Research grant proposal. National Center on Minority Health and Health Disparities (NCMHD). $2,500,000.  PI  
Research Incentive Award 2011. Arizona State University.  

Marketing Science Institute grant (2010) for “Service Innovation and Customer Co-Creation Processes”.  Lead investigator. With Mary Jo Bitner.   
Dean’s Award of Excellence in Research, 2010.  W.P. Carey School of Business,  Arizona State University. 

Research Grants:  Project Director for United States Department of Education, PI for International Business grant on  “Culture and Change,” (1995 – 1998)     Four research projects: focused on Brazil, Vietnam, China and Mexico – looked at rapidly changing economies and social responsibility, Western product diffusion, information technologies and the maquilladoras respectively.  As project director, brought in research support and facilitated research.  

JROTC:  Impacts on at risk teens, Benchmarks, Curriculum. (2002 – 2003)  Grant from Department of Defense. $500,000.  Analyzed and technical report complete.  With Alice Crawford.

The Navy of the Future. (2002)  Grant from the Chief of Naval Operations to obtain data on opinions and ideas of junior officers for the Navy of the future.  One month qualitative exercise.  $150,000.  With Alice Crawford.

Joint Arizona State University and Thunderbird, American Graduate School of Management Research Grant.  Co researchers:  Lauranne Buchanan and Bennett Kim.  “Cross Cultural Negotiations” 1998- 1999.

Work in Progress

· Transformative Service Research: Surrounded by Services.  This paper is the conceptualization of a Transformative Services Research (TSR) framework.  Services are viewed as systems, as social structures and as cultural worlds.  A four year ethnographic study on health disparities and hopelessness is used both as impetus and illustration of this TSR framework. The dominant focus is on service as cultural worlds and going between cultural worlds.

This framework derives from the ethnographic study which I call Hope out of Hopelessness. Diabetes is an enormous problem among the people of this ethnic subsistence community.  My research found considerable knowledge obtained from preventive services and programs, but there has not been a great impact on behaviors or incidence. This raises the question of why, despite numerous services and programs meant to decrease the rate of diabetes in this community/ this cultural world and a substantial knowledge regarding diabetic health, is the rate not going down.  Why this health disparity? The framework addresses this question.  I have collected data using visual documentation, participant-observation, artifact analysis and in depth interviews for this ethnographic research in order to understand the eco-social systems, social boundaries and shared meanings of and within the community. I found considerable hopelessness, a sense of ill-being reflecting perceptions of the inevitability of diabetes for community members and a feeling of marginalization.  However, there were exceptions to this more prevalent view – the children of the community were boundary spanners that brought hope.  The data collection and analysis are complete. The framework has been developed and the writing is underway.  Will be sent to the Journal of Marketing.  With Amy Ostrom. Daniele Mathras and Mary Jo Bitner.  Lead author

· Marketing Science Institute grant on Customer-Centricity as Organizational Identity: Negotiated Meanings, Approaches and Styles in Service Innovation  in USA, Italy and China. This research involved interviews with CEO’s of the top ranked hospitals and with hospitals identified as innovators.  From our data, we have identified organizational approaches to consumer-centricity as “mandated” organizational identity and styles of consumer collaboration.  This first paper focuses on the results in the United States and highlights our findings of customer-centricity as organizational identity.  The study provided the opportunity to study organizational identity in a unique situation - where there was perceived pressure from forces outside of the organization to adopt this organizational identity.  The data collection, analysis and a working paper are complete. We are now in the process of writing the paper using an organizational identity theoretical framing of our results for a Journal of Marketing submission.  An additional paper for the Journal of International Business Studies is underway.  With Mary Jo Bitner (ASU),  Andrew Gallan (DePaul), Andrea Ordanini (Bocconi).  Lead author

· Developing Mother Role in an Immersive, Liminal Value-Laden Service.  In this research we examine the development of the mother role among pregnant women in a religious homeless shelter (a value-laden service).  There are two papers from this study. The first one focuses on the process of the development of the mother role in a liminal setting as these pregnant women come from and will return to different cultural worlds than the service world (homeless shelter) where they are most active in developing the mother role.  This will be sent to the Journal of Consumer Research.  This work was awarded this year’s Sheth-ACR Dissertation Research Award.  The second paper will focus on the conceptualization of value-laden services.  This conceptualization is based on the degree of customer co-production of the service and the degree of advocacy of certain values by the service organization.  This will be submitted to the Journal of Marketing.  With Elise Riker (doctoral student) and Amy Ostrom.

· Health Service:   This research involves two projects where I am working in collaboration with Mayo Clinic.  I am on the Patient Experience Committee at Mayo Clinic. 

· In the first project we have conceptually developed a definition of vulnerability.  We then look at the differential impact of these vulnerability components on health and perceptual outcomes for different levels of vulnerable consumers.   A model has been developed. It has taken us a year to get access to the data – this required extensive involvement with Legal on a data use agreement.  As of a month ago it is finally a go!  With Daniele Mathras (doctoral student), Denise Kennedy (Mayo), Dr. Richard Caselli (Mayo Clinic – Medical Director of Service).
· The second project involves working with Mayo’s simulation lab, biofeedback group, and the professionalism and safety groups.  In this project we are examining the dialogical interaction process between the service provider and the patient (consumer).  We are using physiological measures to look at stress points and recovery – when they happen, what topics, styles, communication patterns, impact of provider stress with next patients, contagion etc.  To work with IRB, we are first conducting a pilot study focused on providers in the simulation lab.  We will then move to clinical settings.  At that point, we will gather satisfaction and perceptual data regarding the interaction from both the provider and the patient.  This will allow us to look at alignment between the individual’s physiological, perceptual and satisfaction measures as well as alignment between the provider and patient.   In both the pilot and the second study, we will gather physiological data on the provider all day.  This will allow us to examine further aspects of contagion, stress points and carry over to other patients.  Methodological planning near completion, working with IRB.  With Daniele Mathras (doctoral student) and 4 physicians (critical care, hematology/oncology, consultive and family medicine) and a biofeedback psychologist from Mayo.  

· I have collected and analyzed research on Mexican-American professionals going back and forth between the Mexican-American and the mainstream cultural worlds and the consumption strategies that they use.  This research was accepted and presented at the Association for Consumer Research conference.  Data from the original data indicated generational effects.  Generational data was subsequently collected and analyzed.
· Building on the research with teens going back and forth between the online and offline worlds, this study was conducted with young adults in India.  It looks at computer literacy and cultural impacts.  In particular the concepts of narrow and broad socialization are evident. 

Published Papers in Proceedings

"Conceptualizing Transformative Service Research ", (2011),  in Advances in Consumer Research, Volume 38, eds. Darren W. Dahl, Gita V. Johar, and Stijn M.J. van Osselaer, Duluth, MN : Association for Consumer Research.

"Wellbeing out of Hopelessness,” (2010), in Advances in Consumer Research , Volume 37, eds. Margaret C. Campbell, Jeff Inman, and Rik Pieters, Duluth, MN : Association for Consumer Research.
“Socio-Culturally Embedded Literacies in an Emerging Economy,” (2009) Advances in Consumer Research – Asia Pacific Volume 8, eds. Sridhar Samu and Rajiv Vaidyanathan and Dipankar Chakravarti, Duluth, MN : Association for Consumer Research, 28 – 31.  With Madhu Viswanathan

"Community Action Research on Diabetes,” (2009),  Advances in Consumer Research , Volume 36, eds. Ann L. McGill and Sharon Shavitt, Duluth, MN : Association for Consumer Research, Pages: 143-145.

"Dynamic Inbetweenness: Ethnic Consumer Dialogue Zones,” (2008) Advances in Consumer Research Volume 35, eds. Angela Y. Lee and Dilip Soman, Duluth, MN : Association for Consumer Research: 31-35.

“Creativity and Innovation:  Consumer Research and Scenario Building ”  (2004) Advances in Consumer Research,   Volume 31, eds. Barbara E. Kahn and Mary Frances Luce, Valdosta, GA : Association for Consumer Research, Pages: 747-752.  With Paul Rothstein.  

"Japan - Culture of Consumption?" (1991) with Marsha Wadkins,  Advances in Consumer Research, Vol. 18: 129-134. With Marsha Wadkins. 

"Methodological Limitations of the Hedonic Consumption Paradigm and a Possible Alternative: A Subjectivist Approach", (1986) in Richard Lutz, ed. Advances in Consumer Research, Vol. XIII, Provo, Utah: Association for Consumer Research: 343-348.  With Jeff B. Murray.

"Involvement as a Factor in Decision Making in the Health Care Marketplace", (1984) in Scott M. Smith and M. Venkatesan, eds., Advances in Health Care Research, Provo, Utah: Brigham Young University Printing Service, 

"Potential Consumer Research Contributions to Combating Drinking and Driving Problems" (1984)  with Paul N. Bloom in Thomas C. Kinnear, ed., Advances in Consumer Research, Vol. XI, Provo, Utah: Association for Consumer Research: 676 – 681. With Paul N. Bloom. 

"Preventative Health Care Consumer Socialization: Implications for Influencing Agents," (1983) in R. Bagozzi and A. Tybout, ed., Advances in Consumer Research, Vol. X, Ann Arbor, MI,  Association for Consumer Research: 612-617. With Stephen W. Brown.

Academic Presentations
“Surrounded by Services: New Lenses for Examining the Influence of Services on Well-being,” (2014) Presented at the 2014 Marketing and Public Policy conference.  With Daniele Mathras.

“The Effects of Consumer Vulnerability on Service Evaluation and Wellbeing Outcomes,” (2014) Presented at the 2014 Marketing and Public Policy conference.  With Daniele Mathras, Richard Caselli, Denise Kennedy and John Fasolino. 
“The Effects of Consumer Vulnerability on Service Evaluations and Wellbeing Outcomes,” (2013) Presented at the 2013 Association for Consumer Research conference.  With Daniele Mathras, Richard Caselli and Denise Kennedy.
“X-Centricity:  Service Innovation and Consumer Collaboration Processes.” (2013) Invited presentation to faculty and doctoral students at the University of Victoria’s Gustavson School of Business. 
“Transformative Service Research: a Going Between Cultural Worlds Framework,” presented at the 2013 Quality in Service (QUIS) conference; Karlstad, Sweden.  With Daniele Mathras, Amy Ostrom and Mary Jo Bitner.
“Pregnant and Homeless: Developing the Mother Role within a Liminal, Value-Laden Service,” presentation at 2013 AMA Marketing and Public Policy conference. With Elise Briggs Riker and Amy Ostrom. 

”Service Recovery and the Vulnerable Consumer,”  presentation at 2012 American Marketing Association  Summer Educators’ conference.  Part of Special Session: The Role of Social Media in Service Recovery.  With Amy L. Ostrom, Daniele Mathras, Richard J. Caselli, and Denise Kennedy.
Social Justice and Sustainable Business panel.  2012 American Marketing Association Summer Educators’ Conference.
“Transformative Service Research: Hope Out of Hopelessness,” (2012), Invited Presentation, Part of Special Session: Societal Frameworks for Service Systems.  Human Side of Service Engineering conference.  

“Do You See What I See,” (2012) Keynote Panel on cultural aspects of services for Frontiers in Service Conference.
“X-Centricity: Service Innovation and Consumer Collaboration Processes,” (2012), invited presentation to doctoral   students and faculty, Iowa State University. 

“X-Centricity:  Service Innovation and Consumer Collaboration Processes,” (2012), invited presentation to doctoral students and faculty, University of Wyoming.

“Transformative Service Research,” (2011), invited presentation to Consumer Culture Theory doctoral seminar, University of Wyoming.
“Transformative Service Research, “ (2012), presentation and panel at the Arizona State University Center for Services Leadership’s Compete Through Services Symposium.
“Consumer Well-being and Access to Services Challenges,”  (2011).  Webinar sponsored by Arizona State University Center for Services Leadership.

“Next Wave of Service Research: Transformative Service Research,”  (2011) presented at the Servsig 
      Doctoral Consortium.
“Services as Social Structures: Consumer Collectives and Transformative Services Research,”  (2010) research presentation at Bocconi University, Milan
“Conceptualizing Transformative Service Research,”  (2010) presentation at Association for Consumer Research.  With Amy Ostrom.  Co-chair with Amy Ostrom in special session: “Services as Social Structures: Consumer Collectives and Transformative Services Research.”

“Socio-Ecological Approach to Transformative Services Research and Diabetes: Hope out of Hopelessness,” (2010)  presentation at American Marketing Association Summer Educator’s Conference.

“Speaking of Public Space: Cultures and Countercultures in the Confrontation about Street Art,”  (2010) presentation at European Association for Consumer Research conference.  With John Sherry, Luca Visconti and Stefania Borghini.

“Putting “Public” Back into Public Place,”  (2010) presentation at Consumer Culture Theory conference.  With John Sherry, Luca Visconti and Stefania Borghini.

"Wellbeing out of Hopelessness,”  (2010),   Advances in Consumer Research , Volume 37, eds. Margaret C. Campbell, Jeff Inman, and Rik Pieters, Duluth, MN : Association for Consumer Research

 “Literacy By Proxy: India’s “Smaller” Fathers and Mothers,”  (2009) presented at  Association for Consumer Research – Asian Pacific conference.  

“Participant Community Action Research on Diabetes,”  (2008) presented at Association for Consumer Research conference.  With Julie Ozanne.

“Will the “Real” Person Please Sign In:  Adolescent Identity Play in the Online and Offline Worlds,” (2008) Presented at the American Marketing Association Summer Educator’s Conference.  With Deborah Brown McCabe and Julie Ozanne.

“Understanding Stakeholders in Subsistence Marketplaces,”  (2008) Presented at the Subsistence Marketplaces Conference: Sustainable Consumption and Commerce For a Better World .  

“Reclamation of Public Space: The Prosumption of Street Art,”  (2008) Presented at the Consumer Culture Theory conference.  With Stefania Borghini, John Sherry and Luca Visconti.

“Street Art, Sweet Art,”  (2007) Presented at European Association for Consumer Research conference.  With Stefania Borghini, John Sherry and Luca Visconti.

“Creative Activism:  The Dialectic Consumer,”  (2007) Presented at Consumer Culture Theory conference.  With Stefania Borghini, John Sherry and Luca Visconti.

“Cyberteen:  Identity Play and Deception on the Internet” (2005) Presented at Association for Consumer Research conference.  With Julie Ozanne (Virginia Tech).    

“Appreciative Inquiry and Creative Service Design,” (2002) presentation at Quality in Service XVIII, International Research Symposium on Service Quality,  2002.

“Creativity and Innovation:  From Studying the Tribe to the “Aha’s” to Evaluation of Ideas,”  (2002) Special Session at Association for Consumer Research conference.  With Paul Rothstein, Industrial Design, College of Architecture and Design, Arizona State University and Steve McCallion, Director of Research at Ziba Design, Portland.  

“Creativity and Innovation:  a(x4) Methodology and Teens,”  (2002) presented at Arizona Marketing Faculty Consortium, University of Arizona.

"Through Hispanic Eyes:  Health Beliefs Through the Eyes of Informant-Camerapersons," (1992) Presentation at Association for Consumer Research Annual Conference.

"Hispanic Health Beliefs:  What Folkstories Tell Us," (1992) Presentation at Association for Consumer Research Annual Conference.

"Hispanic Consumer Research,"  (1991) Presentation at Association for Consumer Research Conference.

"Photography in Ethnographic Consumer Research," (1991) Presentation at Association for Consumer Research Conference.

"Native Image Making: Health Beliefs through the Eyes of Informant - Cameraperson," (1991) Presentation as part of Special Session entitled "Visual Social Sciences in Consumer Research", American Marketing Association Winter Educators' Conference

"Two Ways of Knowing: Positivism and Interpretivism," (1989) Presentation at American Marketing Association's Winter Educators' Conference.

"Unrest and the Creation of the Culture of Consumption: Advertising as an Artifact," (1988) Presentation at American Marketing Association's Winter Educators' Conference.

"Alternative Ways of Knowing: The Role of Guiding Assumptions," ( 1987) Presentation at TIMS/ORSA Conference.

"Two Cultures: A Look at the Humanities," (1987) Presentation at American Marketing Association's Winter Educators' Conference.

"Developing New Services," (1984) Presentation at National Training Conference on Marketing for Nonprofit Organizations, sponsored by the Center for Responsive Governance - Washington, D.C.  (Invited)

Other Recent Research Activities and Honors

2014
Associate Editor, Journal of Service Research

2014 
Invited participant in roundtable on “Marketplace Diversity,” Association for Consumer Research.

2013  Editorial Review Board of the Journal of Service Research
2013  Coordinator for the Transformative Service Research group of the ACR Transformative Consumer Research initiative.
2013  Dean’s Award of Excellence in Research.  Co-supported by Dean and Center for Services Leadership.  W.P. Carey School of Business,  Arizona State University
2013  Invited participant in roundtable on “Making a Difference in Different Ways: Unleashing the Power of Collaborative Research Teams to Enhance Consumer Well-being.”  Association for Consumer Research.

2012 - present Co-editor of Transformative Service Research special issue of the Journal of Service Research
2012  Dissertation Chair for Elise Riker winner of the Sheth-ACR Social Dissertation Award
2012  Dean’s Award of Excellence in Research.  W.P. Carey School of Business,  Arizona State University
2012  Editorial Review Board of the Journal of Public Policy and Marketing
2012 Chosen as Visiting Research Scholar at University of Western Ontario’s Ivey School of Business,  Building Sustainable Value Research Centre

2011 Awarded ASU Research Incentive Award

2011 Faculty Fellow,  ServSig Doctoral Consortium.  Presented on Transformative Service Research.

2011 Track Chair for Transformative Service Research track at Transformative Consumer Research conference.

2010, 2012  Awarded Dean’s Excellence in Research grant, Arizona State University, W.P. Carey School of Business.
2010: Awarded a Presidential Fellowship at Cornell College in recognition of research. 
2010:  Invited participant in roundtable on “Transformative Consumer Research: Postcards from Europe.” EACR.
2009:  Invited as a Visiting Research Professor at Bocconi University (Italy).
2009:  Track co-chair for Immigration, Culture and Ethnicity track at Transformative Consumer Research conference. 

2009:  Association for Consumer Research – Asia Pacific.  Chaired and developed session on Socio-     Culturally Embedded Literacies in an Emerging Economy
2008:  Participant in roundtable on “Building the Transformative Consumer Research Community” at    Association for  Consumer Research conference.  October 2008.

2008:  Participant in roundtable on “Conducting Consumer Research in Emerging Markets: Challenges,    Issues and New Directions” at Association for Consumer Research conference.  October 2008. 
2008:  Association for Consumer Research, Chaired special session:  “Taking it to the Streets:

        Methodological Challenges of Doing Transformative Consumer Research on Health.”  With Julie Ozanne.
2008:  American Marketing Association, Organized and chaired a special session:  “Adolescents Stepping out with Online Technology.”

2007:  Association for Consumer Research,  Organized and chaired a special session:  “Bridging Cultures:  Theorizing the Spaces between Disciplines, Peoples and Consumer Identities.”
2005:  Association for Consumer Research, Organized and chaired a special session: “The Risky Business of Adolescence: In Harm's Way?”  With Julie Ozanne.
2002: Association for Consumer Research conference, Organized a special session:” Creativity and Innovation: From Studying the tribe to the Aha's to Evaluating the Ideas.” 

Recent Academic Conference: Track Chair/ Moderator / Facilitator
2015
Track chair for Transformative Service Research and Social Justice track of the Transformative Consumer Research conference.

2013:  Track chair for Consumers and Family at Risk track of the Transformative Consumer Research conference.


2011:  Co-chair of Transformative Service Research panel at the Arizona State University Center for Service Leadership’s Compete Through Services Symposium.


2011:  Track chair for Transformative Service Research track of the Transformative Consumer Research conference.

2010:  Association for Consumer Research.  Chaired and develop session on transformative services research


2010:  Consumer Culture Theory.  Chaired and developed session on space as a public good.

2009:  Track chair for Immigration, Culture and Ethnicity track of the Transformative Consumer Research conference.
2009:  Association for Consumer Research.  Chaired and developed session on different perspectives of well-being.
2009:  Association for Consumer Research – Asia Pacific.  Chaired and developed session on Socio-Culturally Embedded Literacies in an Emerging Economy
2007:  Association for Consumer Research.  Chaired and developed session on cultural aspects of consumer behavior.

2006:  American Marketing Association Summer Educator's Conference, Chaired a session entitled: Service Employee Impact on Customer Evaluation., Chicago, Illinois 
2006:  Consumer Culture Theory conference, Chaired a session entitled Media Matters., South Bend, Indiana 
2006:  Consumer Culture Theory conference, Chaired the lead off session of the Consumer Culture Theory conference entitled Consumer Culture Theory: Big Picture Issues., South Bend, Indiana (International).

2006:  Association for Consumer Research, Chaired a session on advertising effects and consumer behavior., Orlando, Florida

2004:  Association for Consumer Research, Chair of a session: Media Consumption, Portland, Oregon 

Member: Profession / Committee / Board

2015  Marketing and Public Policy Conference Program Committee

2013 Consumer Culture Theory Conference  Program Committee

2012  Association for Consumer Research Program Committee


2011  Society for Consumer Psychology Program Committee

2010  European Association for Consumer Research conference, Member of Program Committee


2007-2009 Pacific-Asian Association for Consumer Research, Member of Program Committee  
2007:  Latin Association for Consumer Research, Member of Program Committee 
2006:  European Association for Consumer Research, Member of the EACR Program Committee. 
