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Awards, Scholarships & Recognitions
2021: Highly cited Chinese scholars (or based in China) in Management Science by Elsevier:

http://elsevier.2020mostcited.blue-dot.com.cn/index.php?m=index&a=downloadposter&years=&keywords=&isposter=1&list=0,&names=KIM,%20JONGHYEONG&isfrom=oZWUvuBdlMJj8mGmLInWMSYS7Om0&openid=oZWUvuBdlMJj8mGmLInWMSYS7Om0&source=203&secret=39670f8ef8cc17878101cf8c14b8e709&appid=wx141e22e3a4034558
2021: Ranked 68th out of 7025 most highly cited scholars in Sport, Leisure, & Tourism globally:
Baas, J., Boyack, K., Loannidis, J.P.A. (2021). August 2021 data-update for “Updated science-wide author databases of standardized citation indicators”, Mendeley Data, V3, doi: 10.17632/btchxktzyw.3

2020: Ranked among top 2% of scientists in the field of Sport, Leisure, & Tourism for career-long citation impact up until the end of 2019 based on a study conducted by Stanford University researchers: 

Ioannidis, J.P.A., Boyack K.W., Baas, J. (2020). Updated science-wide author databases of standardized citation indicators. PLoS Biol 18(10): e3000918. Available from:

https://journals.plos.org/plosbiology/article?id=10.1371/journal.pbio.3000918 

Ranking tables available from https://data.mendeley.com/datasets/btchxktzyw/2  
2020: Listed as one of the world top 50 researchers (ranked 39th) in hospitality and tourism based on publications in leading tourism journals in the second decade of the new millennium (2010-2019): 
Cao, Y. (2020). Hospitality and tourism research rankings by author, university, and country using six major journals: The second decade of the new millennium. Iowa State University: US. Available from https://lib.dr.iastate.edu/etd/18017 
2016: Teaching Excellence Award, School of Marketing, Curtin University, Australia. June 2016. 

2012: Received the Best Paper Award at 10th APac-CHRIE Conference on Tourism, Manila, the Philippines, 5-8 June 2012 for the paper entitled: “Memorable Experiences and Brand Loyalty in Tourism”. 
Awarded the Indiana University Fellowship for the Excellence in Academic Performance (three times), August 2005, August 2006, and August 2008. 

2006: Received the Best Paper Award at the 7th Biennial Conference on Tourism in Asia, Jeonju, South Korea, 11-14 May 2006 for the paper entitled “Consumer Complaint Behavior 
in Full Service Restaurants”
Educational Qualifications

2009


Doctor of Philosophy (Ph.D.)- Leisure Behavior











Indiana University, Bloomington, U.S.
Minor: Marketing

Dissertation: Development of a Scale to Measure Memorable Tourism Experiences
Advisor: Professor Bryan McCormick, Temple University, U.S.

2005


Master of Science (MS)- General Administration




            Indiana University, Bloomington, U.S.
Thesis: Travel Motivations of Asian International Students  
Advisor: Professor Lynn Jamieson, Indiana University, U.S. 
2000


Bachelor of Arts (BA)- Business Administration and Tourism 

                                    Management
(Double majored)



Kangwon National University, Chuncheon, South Korea
Work Experience
Aug. 2022 to present

Associate Professor

                                                Arizona State University
                                                School of Community Resources and Development 
                                                Watts College of Public Service and Community Solutions
                           411 N. Central Avenue, Phoenix, AZ 85004, USA

Oct. 2016 to July 2022
Professor (100 Top talent program awardee) 
Sun Yat-sen University, School of Tourism Management
Tangjia, Zhuhai, Guangdong, China
Feb. 2015 to Sept. 2016
Senior Lecturer (equivalent to Associate Professor in U.S.; 
with tenure) 
Curtin University, School of Marketing

Perth, Australia
Unit Coordinator: 






 TOUR3000 Managing Tourism Destination (Bentley, Sarawak, 
  




 & Mauritius campus)






 HOSP2000 Introduction to Hospitality Management (Bentley, 





 Sarawak, & Mauritius campus) 






 MGMT3020 Dynamics of Hospitality Industry Management 





 (Bentley, Sarawak, & Mauritius campus) 

Aug. 2013 to Jan. 2015
Associate Professor 
Sun Yat-sen University, School of Tourism Management
Tangjia, Zhuhai, Guangdong, China
Aug. 2011 to July 2013 
Assistant Professor









  I-Shou University, International College 





  Department of International Tourism and Hospitality 





  Kaohsiung, Taiwan, R.O.C. 

Jan. 2010 to May 2011
Postdoctoral fellow






 University of Calgary, Haskayne School of Business

Department of Tourism Management




Alberta, Canada
Research
Research Interests

Consumer behavior: Memorable experiences; Authentic experiences; Restaurant dining behavior; Service failure; Political relations.
Human resources: Human capital development and education; Gender equity.  
Research Methodology: Structural equation modeling; Experimental research; Survey-based research; Grounded theory; Mixed-methods.
Publications in Refereed Journals 
*student author
(1 Year impact factor reported from Journal Citation Reports (JCR) 2021)
1.  Kim, J.-H., & Song, H. (2022). Examining the influence of multiple dimensions of 
authentic dining experiences. The Service Industries Journal. Published online on 
May 3, 2022. https://doi.org/10.1080/02642069.2022.2059074. 
     
Impact Factor: 6.539
2.  Song, H., & Kim, J-H. (2022). Effects of history, location and size of ethnic enclaves 
and ethnic restaurants on authentic cultural and gastronomic   

     
experiences. International Journal of Contemporary Hospitality Management.
Published online on April 25. https://doi.org/10.1108/IJCHM-09-2021-1126.
Impact Factor: 9.321
3.  Youn, H.W., & Kim, J.-H. (2022). Corporate social responsibility and hotel employees’ 
     
organizational citizenship behavior: the role of organizational pride and 
meaningfulness of work. Sustainability, 14(4), 2428. 
Impact Factor: 3.889
4.  Kim, J.-H., *Du, W., & Youn, H.W. (2022). Revisiting the service recovery paradox in 
the hospitality industry. Asia Pacific Journal of Marketing and Logistics, 34(3), 437-
453. 
Impact Factor: 4.643
5.  Kim, J.-H. (2022). Destination attributes affecting negative memory: Scale development 

and validation. Journal of Travel Research, 61(2), 331-345.
Impact Factor: 8.933
6.  Xu, J., & Kim, J.-H. (2021). The influence of auspicious food names on consumer 

behavior: the moderating effect of superstitious belief. International Journal of 
     
Hospitality and Tourism Administration, published online on December 8, 2021. 
7.  Song, H., & Xu, J., & Kim, J.-H. (2021). Nostalgic experiences in time-honoured 
restaurants: Antecedents and outcomes. International Journal of Hospitality 
     
Management, 99, 103080.
Impact Factor: 10.427
8.  Kim, J.-H., Youn, H.W., & Phau, I. (2021). A triple whammy effect of employees’
gender, job type, and service outcomes on consumer behavior. Tourism Management 
     
Perspectives, 40, 100878.
Impact Factor: 7.608
9.  Youn, H.W., Xu, J., & Kim, J.-H. (2021). Consumers’ perceptions, attitudes and 

behavioral intention regarding the symbolic consumption of auspiciously named 
foods. International Journal of Hospitality Management, 98, 103024.
Impact Factor: 10.427
10. *Kim, J.-H., *Guo, J., & *Wang, Y. (2021). Tourists’ negative emotions: antecedents 
and consequences. Current Issues in Tourism, published online on June 3, 2021. 
Impact Factor: 7.578
11. Song, H., & Kim, J.-H. (2021). Developing a brand heritage model for time-honoured
brands: extending signaling theory. Current Issues in Tourism, published online on 
May 14, 2021.
Impact Factor: 7.578
12. Song, H., & Kim, J.-H. (2021). The cause-effect relationship between negative food
incidents and tourists’ negative emotions. International Journal of Hospitality
Management, 95(May), 102925. 
Impact Factor: 10.427
13. Kim, J.-H. (2021). Service authenticity and its effect on positive emotions. Journal of
Services Marketing, 35(5), 572-584. 
Impact Factor: 5.246
14. Kim, J.-H., *Wang, Y., & Song, H. (2021). Understanding the causes of negative tourism 

experiences. Current Issues in Tourism, 24(3), 304-320. 

Impact Factor: 7.578
15. Kim, J.-H., & Song, H. (2020). The influence of perceived credibility of authenticity 

cues on purchase intention via competence and authenticity. International Journal of 
      
Hospitality Management, 90(September), 102617. 
Impact Factor: 10.427
16. Li, J., Bonn, M. & Kim, J.-H. (2020). A latent class segmentation analysis of gamblers in 
a gambling destination. Journal of Destination Marketing & Management, 16, 1-11. 
Impact Factor: 7.158
17. Kim, J.-H., & Li, J. (2020). The Influence of contemporary negative political relation on 
ethnic dining choices. Journal of Hospitality & Tourism Research, 44(4), 644-665. 
Impact Factor: 4.317
18. Youn, H.-W., Lin, R., Kim, J.-H., & Li, J. (2020). Examining traditional restaurant 

diners’ intention: An application of VBN theory. International Journal of Hospitality 
      
Management, 85(February), 102360. 
Impact Factor: 10.427
19. Kim, J.-H., Song, H., Youn, H.-W. (2020). The chain of effects from authenticity cues to 
purchase intention: The role of emotions and restaurant image, 102354. International 
Journal of Hospitality Management, 85(February), 1-10. 
Impact Factor: 10.427
20. Song, H., Phan, B. V., & Kim, J.-H. (2019). The congruity between social factors and 

      
theme of ethnic restaurant: Its impact on customer’s perceived authenticity and 

      
behavioural intentions. Journal of Hospitality and Tourism Management, 40, 11-20. 

Impact Factor: 7.629
21. Li, J. & Kim, J.-H. (2019). A cross-level analysis of management commitment and work 
ability among senior casino dealers in Macau. International Journal of Contemporary 
Hospitality Management, 31(5), 2095-2113. 
Impact Factor: 9.321
22. Kim, J.-H. (2019). Animosity and switching intention: Moderating factors in decision-

making of Chinese ethnic diners. Cornell Hospitality Quarterly, 60(2), 174-188. 

Impact Factor: 3.758
23. Youn, H.-W., Kim, J.-H. (2018). Is unfamiliarity double-edged sword in ethnic
restaurants? International Journal of Hospitality Management, 68, 23-31. 

Impact Factor: 10.427
24. Kim, J.-H. (2018). The impact of memorable tourism experiences on loyalty behaviors: 

      
The mediating effects of destination image and satisfaction. Journal of Travel 
Research, 57(7), 856-870. 
Impact Factor: 8.933
25. Youn, H.-W., Kim, J.-H., & Song, H. (2017). The leading causes and consequences of 

      
citizenship pressure in the hotel industry. International Journal of Contemporary 
      
Hospitality Management, 29(6), 1541-1559. 
Impact Factor: 9.321
26. Youn, H.-W., & Kim, J.-H. (2017). Effects of ingredients, names and stories about food
origins on perceived authenticity and purchase intentions. International Journal of 
      
Hospitality Management, 63, 11-21. 
Impact Factor: 10.427
27. Kim, J.-H., Youn, H.-W., & Rao, Y. (2017). Customer responses to food-related
attributes in ethnic restaurants. International Journal of Hospitality Management, 61, 

      
129-139. 

Impact Factor: 10.427
28. Kim, J.-H., & Youn, H.-W. (2017). How to design and deliver stories about tourism 

      
destinations. Journal of Travel Research, 56(6), 808-820. 
Impact Factor: 8.933
29. Kim, J.-H., & Jang, S. C. (2016). Determinants of authentic experiences: An extended 

Gilmore and Pine model for ethnic restaurants. International Journal of Contemporary Hospitality Management, 28(10), 2247-2266. 
Impact Factor: 9.321
30. Youn, H.-W., Song, S., Lee, S., & Kim, J.-H. (2016). Does the restaurant type matter for 
investment in corporate social responsibility? International Journal of Hospitality 
     
 Management, 58(September), 24-33. 
Impact Factor: 10.427
31. Kim, J.-H., & Jang, S. C. (2016). Factors affecting memorability of service failures: A 

      
longitudinal analysis. International Journal of Contemporary Hospitality 

Management, 28(8), 1676-1701. 
Impact Factor: 9.321
32. Kim, J.-H., & Jang, S. C. (2016). Memory retrieval of cultural event experiences:
Examining internal and external influences. Journal of Travel Research, 55(3), 322-
339. 

Impact Factor: 8.933
33. Kim, J.-H., & Youn, H.-W. (2015). Examining the influence of familiarity and its 

      
paradoxical effect on service failure memory. Journal of the Korean Data Analysis 

    
Society, 18(1), 71-89. 
34. Kim, J.-H., & Jang, S. C. (2014). A scenario-based experiment and a field study: A 

      
comparative examination for service failure and recovery. International Journal of 

      
Hospitality Management, 41, 125-132. 
Impact Factor: 10.427
35. Kim, J.-H., & Jang, S. C. (2014). The fading affect bias: Examining changes in affect 

and behavioral intentions in restaurant service failures and recoveries. International 
     
 Journal of Hospitality Management 40, 109-119. 

Impact Factor: 10.427
36. Kim, J.-H. (2014). Antecedents of memorable tourism experiences: Development of a 

scale to measure destination attributes associated with memorable experiences. Tourism Management, 44(October), 34-45. 
Impact Factor: 12.879
37. Kim, J.-H., & Ritchie, J. R. B. (2014). Cross-cultural validation of a memorable tourism 
experience scale (MTES). Journal of Travel Research, 53(3), 323-335. 
Impact Factor: 8.933
38. Kim, J.-H. (2013). A cross-cultural comparison of memorable tourism experiences of 

      
American and Taiwanese college students. Anatolia: An International Journal of 
      
Tourism and Hospitality Research, 24(3), 337-351. 
39. Kim, J.-H., & Kim, H. (2013). The structural relationship of memorable tourism 

experiences and brand loyalty. Asian Journal of Tourism and Hospitality Research, 7(1), 1-14. 

40. Kim, J.-H., Ritchie, J. R. B., & McCormick, B. (2012). Development of a scale to
measure memorable tourism experiences. Journal of Travel Research, 51(1), 12-25. 

Impact Factor: 8.933
41. Kim, J.-H. (2011). Application of the concept of multi-phase experience to wait 

     
management in restaurant services. Asia Pacific Journal of Tourism Research, 16(4), 
      
379-394. 

Impact Factor: 4.074
42. Kim, J.-H., Ritchie, J. R. B., & Tung, V. W. S. (2010). The effect of memorable 

      
experience on behavioral intentions in tourism: A structural equation modeling 
approach. Tourism Analysis, 15(6), 637-648. 
43. Kim, J.-H. (2010). Determining the factors affecting the nature of memorable experience 

of travel experiences. Journal of Travel & Tourism Marketing, 27(8), 780-796. 

Impact Factor: 8.178
44. Kim, J.-H. (2010). Development of a scale to measure memorable tourism experiences 

(Summary of Doctoral Dissertation). European Journal of Tourism Research, 3(2), 123-126.

45. Kim, J.-H., & Chen, J. S. (2010). The effects of situational and personal characteristics
on consumer complaint behavior in restaurant services. Journal of Travel & Tourism 
      
Marketing, 27(1), 96-112. 
Impact Factor: 8.178
46. Kim, J.-H. (2008). Influences on travel motivations of Asian international students in 

U.S.: Comparing Chinese with Koreans. Korean Journal of Culture and Tourism 
       
Research, 10(1), 135-148.
47. Kim, J.-H., & Jamieson, L. M. (2007). Classification of Asian complainers in restaurant 

       
services. Asia Pacific Journal of Tourism Research, 12(4), 365-375. 

Impact Factor: 4.074
Book Chapters

1. Kim, J.-H. (2017). Memorable Service Experiences: A Service Failure and Recovery 
    
Perspective. In Koc, E. (ed.). Service Failures and Recovery in Tourism and 
    
Hospitality: A Practical Manual. CABI, pp. 56-64.
2. Kim, J.-H. (2016). Memorable Tourism Experiences: Conceptual Foundations and 
    
Managerial Implications for Program Design, Delivery, and Performance 
    
Measurement. In Sotiriadis, M., & Gursoy, D. (eds.). The Handbook of Managing and 
    
Marketing Tourism Experiences, Emerald Group Publishing Limited, pp. 431-450.
Presentations and Papers in Refereed Proceeding

1.  Wang, Y., Tu, H., Kim, J.-H. (2019) “Development of a Scale to Measure Negatively 
     
Memorable Tourism Experiences”. International conference on Hospitality, Tourism, 
and Sports Management (HTSM 2019) in Osaka, Japan
2.  Yin, R., Youn, H.W., & Kim, J.-H. (2019). “Causes and Consequences of Perceived 
     
Authenticity on Consumer Behavior in Traditional Restaurants”. International 
conference on Hospitality, Tourism, and Sports Management (HTSM 2019) in Osaka, 
Japan.
3.  Kim, J.-H., & Zhang, Y. (2019). “What makes a “disaster”: Negative tourism experiences 
     
associated with destination attributes”. The 2nd Global Congress of Special Interest 
     
Tourism & Hospitality (GLOSITH) Conference in Taiwan. 

4.  Jun (Justin) Li, & Kim, J.-H. (2018). “Promotion of work ability among hospitality 
    
industry employees”. The Sixteenth APac-CHRIE Conference, Guangzhou, China
5.  Kim, J.-H., Liang, J., & Youn, H.-W. (2015). “Examining comparative influences of
Destination Image, MTEs, Satisfaction on future behavior”. Korean Scholars of 
Marketing Science International Conference, Seoul, South Korea.  

6.  Kim, J.-H., & Youn, H.-W. (2015). “How to design and deliver stories about tourism

  destinations: Case of Jancun village, Taiwan”. Korean Scholars of Marketing Science 
     
  International Conference, Seoul, South Korea.   

7.  Kim, J.-H., & Youn, H.-W. (2015). “The Leading Causes and Consequences of 


  Citizenship Pressure in the Hotel Industry”. Asia Pacific Tourism Association, Kuala

  Lumpur, Malaysia

8.  Kim, J.-H., & Jang, S.C. (2013). “Fading Affect Bias in Restaurant Service Experiences”.

  2nd World Research Summit for Hospitality and Tourism, Orlando, Florida, U.S.A.

9.  Kim, J.-H. (2013). “The Antecedents of Memorable Tourism Experiences. The 19th Asia 
     
  Pacific Tourism Association Conference, Bangkok, Thailand.

10. Kim, J.-H., & Huang, S., & Kim, H. (2012). “Staging Memorable Experiences in Farm 
      
  Tourism: Conceptual Foundations and Managerial Implications for Program Design 

  and Delivery,” International Conference on Regional Development, Economic 

  Construction, and Personnel Evaluation. Kaohsiung, Taiwan, R.O.C.

11. Kim, J.-H., & Kim, H. (2012). “Memorable Experiences and Brand Loyalty in Tourism,” 
      
  The Tenth APacCHRIE Conference, Manila, Philippines (Best Paper Award). 

12. Kim, J.-H. (2007). “Influences on Travel Motivations of Asian International Students in 
      
  U.S.,” The Eighth International Joint World Cultural Tourism Conference, Busan, 

  South Korea. 
13. Kim, J.-H., & Jamieson, L. M. (2006). “Consumer Complaint Behavior in Full Service 
      
  Restaurants,” The Seventh Biennial Conference on Tourism in Asia, Jeonju, South 

  Korea (Best Paper Award).  

14. Kim, J.-H., & Jamieson, L. M. (2006). “Asian International Students’ Travel 


  Expectations of a Travel Destination,” The Eleventh Annual Graduate Education & 

  Graduate Student Research Conference in Hospitality and Tourism, Seattle, WA. 

Invited Keynote Speaker/Lecture & Research Seminar

1. Invited workshop speech on “How to publish papers in the top hospitality journals”. 

Chinese National Conference on Chinese hotel management: Hotel Innovation and 
High-Quality Development, 6-8 July 2019, Guangzhou, China.

2. Invited lecture on “How to develop a research topic”. Frontier Lectures, Sun Yat-sen 
University, 10 September, 2019, Zhuhai, China. 

Research Grant
1. Ministry of Education of Guangdong province, China (广东省研究生教育创新计划项目) 
for Towards the delivery of quality teaching: An application of PBL model 
(迈向高质量教学：PBL模型的应用), Jan 1, 2021-Dec 31, 2022- CHY 92,000. (No. 
2020JGXM001) Status: Ongoing (Principal Investigator).
2. National Natural Science Foundation of China (NNSFC) Research Grant for Applying 
Neuroscience Approach to Service Failure Studies in Tourism and Hospitality Business 
Setting, January, 2018 - December, 2019- CHY 320,100 (No. 71750115041) Status: 
Completed (Principal Investigator).
3. Hundred Persons Talents Program, funded by Sun Yat-Sen University, October 1, 2016 – 

September 31, 2018- CHY 400,000. Status: Completed (Principal Investigator).

4. Curtin Business School Research Grant for Human Resources in the hotel business, June 
    2015- AU$5000. Status: Completed (Principal Investigator).
5. School of Marketing, Curtin Business School Research Grant for Authentic Experience in 
an Ethnic Restaurant Setting, June 2015- AU$3000. Status: Completed (Principal 

Investigator).
6. National Science Council (NSC) Research Grant for Memorable Tourism Experience 
Measurement and Management, August 2012 - July 2014 - NT$1,096,000 (NSC 101-2410-
H-214-005-MY2). Status: Completed (Principal Investigator).
7. National Science Council (NSC) Research Grant (in conjunction with Ho, Cindy) for 
Memorable Tourism Experience in Taiwan, July 2012-Feb 2013 – NT$47,000 (NSC 101-
2815-C-214-005-H). Status: Completed (Co- Principal Investigator).
8. Indiana University, School of Health, Physical Education and Recreation Travel Grant to 
present research at the Seventh Biennial Conference on Tourism in Asia, Jeonju, South 
Korea, June, 2006 - US$1,000. Status: Completed (Principal Investigator).
Teaching Portfolio
	Institution
	Program
	Courses Taught

	Arizona State University
	MS Tourism Management


	Theoretical perspectives in community development

	Sun Yat-sen University, China
	BA Tourism Management

MS Tourism Management

Doctor of Philosophy/Doctor of Business Administration


	Achieving quality service experiences in the hospitality industry

Destination marketing

Tourism product development

Festival management

Leisure, sports, and tourism

Cultural tourism

Hospitality industry management

English academic writing

Quantitative research methods
Academic writing

	Curtin University, Australia
	BCom Hospitality and Tourism
	Introduction to hospitality management

Dynamics of hospitality industry Management

Managing tourism destination



	I-Shou University, Taiwan

	BA International Tourism and Hospitality Management


	Business research methods

Introduction to services management

Tourism product design and delivery

Commercial recreation & tourism

Management of attractions & theme parks

Introduction to tourism

Concepts of leisure and recreation

Festival and event management 





Service to the Academic Community

Service to Sun Yat-sen University, China
Organize bi-annual research seminars and workshop for junior faculty and doctoral students on developing a research topic and research method. 

Service to Curtin University, Australia 
Jan 2015 – Sept 2016

Board Member of Tourism Research Cluster
Service to I-Shou University, Taiwan
Aug 2011 – Jul 2013

Member of Curriculum Committee 

Aug 2011 – Jul 2013

Member of Student Internship Committee
Editorial Board Memberships
	January 2022 - present                    
	Editorial Board Member: Sustainability (SSCI)



	December 2021 - present                    
	Editorial Board Member: Asia Pacific Journal of Marketing and Logistics (SSCI)


	December 2020 - present
	Editorial Board Member: International Journal of Business in Sports, Tourism & Hospitality Management


Reviewer for International Refereed Journals and Conferences
Annals of Tourism Research

Journal of Travel Research
Tourism Management 

Cornell Hospitality Quarterly 

Current Issues in Tourism 

International Journal of Contemporary Hospitality Management

Asia Pacific Journal of Tourism Management 

International Journal of Hospitality Management 
Journal of Destination Marketing and Management 

Journal of Travel and Tourism Marketing 

Anatolia: An international Journal of Tourism and Hospitality Research 

Journal of Hospitality and Tourism Research 
15th Asia Pacific Tourism Association Conference
11th APacCHRIE Conference
	Graduate Student Training (Advisor and Chair for thesis)


Master’s student:

Zhixin Huang (Sun Yat-sen University, 2021-2022)

Wenxuan Du (Sun Yat-sen University, 2020-)

Yuqing Zhang (Sun Yat-sen University, 2019-2022)

Hui Tu (Sun Yat-sen University, 2018-2021)
Xiaoyu Zhao (Curtin University, 2016)

Junting Li (Curtin University, 2016)

Hao Cui (Curtin University, 2016)

Clerico Arnaldo Manuel (I-Shou University, 2013)

Curtis Chen (I-Shou University, 2013)

Ph.D. student: 

Baolin Deng (Sun Yat-sen University, 2021-2022)

Wang Yi-San (Sun Yat-sen University, 2018-)

Guo Jianan (Sun Yat-sen University, 2019-2022)

Zahirah Zainol (Curtin University, 2016)
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